
 

Charity Shop Training Guide 
Best Practices for Displaying Goods in a Charity Shop  

Introduction 
Displaying goods effectively in a charity shop is crucial for attracting customers, maximising sales, and creating 
an inviting atmosphere. Well-presented items not only encourage shoppers to browse but also reflect positively 
on the charity’s image. This guide provides practical steps and tips for staff and volunteers to master the art of 
merchandising in a charity shop setting. 

1. Understanding Your Shop Space 
Before arranging goods, take time to familiarise yourself with your shop’s layout. Note high-traffic areas, natural 
light sources, and focal points near the entrance. These spots are ideal for showcasing featured or high-value 
items. 

2. Preparing Goods for Display 
• Cleanliness: Ensure all items are clean, undamaged, and, where possible, freshly laundered or 

polished. 
• Pricing: Clearly label items with readable price tags. Avoid handwritten prices unless neat and 

consistent. 
• Safety: Check that electrical items are tested and labelled, and avoid displaying broken or hazardous 

goods. 

3. Creating Eye-Catching Displays 
• Themed Displays: Group items by theme, colour, or occasion (e.g., Christmas, back-to-school, 

vintage). Themed displays help customers visualise how items might be used together. 
• Feature Focal Points: Place new arrivals or high-value goods at eye level near the entrance to draw 

attention. 
• Layering and Height: Use shelves, racks, or risers to create layers and add height variation for visual 

interest. 
• Signage: Use clear, friendly signs to highlight special offers, new stock, or sale items. 

4. Arranging Different Categories 
• Clothing: Sort by type (e.g., tops, trousers, dresses), then by size and colour. Keep rails tidy and not 

overcrowded. 
• Books: Organise by genre or author, and keep spines facing out for easy browsing. 
• Homeware: Display crockery, glassware, and ornaments together, grouping similar colours or styles. 
• Toys and Games: Place at a lower level to be accessible to children, and ensure all pieces are present. 

5. Maintaining Displays 
• Regularly tidy displays, refold clothes, and reposition items as goods are sold or donated. 
• Dust shelves and clean surfaces daily to keep the shop looking fresh. 
• Refresh displays weekly to keep the shop looking new and encourage repeat visits. 



 

6. Seasonal and Promotional Displays 
Plan ahead for key seasons such as Christmas, Easter, and summer holidays. Use props and decorations to 
create a festive atmosphere, and promote relevant donated items (e.g., winter coats in autumn, gardening tools 
in spring). 

7. Customer Experience 
• Ensure aisles are clear and accessible for all customers, including those with mobility aids or prams. 
• Encourage staff and volunteers to greet customers and offer assistance. 
• Keep changing rooms tidy and well-lit if available. 

8. Sustainability and Community 
Highlight your shop’s role in reducing waste and supporting the local community. Consider signs or posters that 
share stories of how proceeds help your charity’s mission. Promote the reuse and upcycling of goods where 
possible. 

Conclusion 
Effective display of goods is more than just tidying shelves; it’s about creating an inviting environment that 
encourages browsing and supports your charity’s goals. By following these guidelines, you’ll help make your 
shop a vibrant, welcoming place for your community and maximise the value of every donation. 

 


